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W
ith the theme “Embrac-
ing the Future,” the 2009 
MBA Career Forum at-
tracted representatives 
from 44 of the world’s 
leading companies on 
the lookout for their ex-
ecutives of the future. 

The 3-day event, organized by IESE’s Career Services 
team, took place on IESE’s Barcelona campus from Oc-
tober 26 to 28.

A B C OF IESE CAREER 
SERVICES

• 86 percent of MBA graduates fi nd employment within three   
 months of graduating 
• MBA Career Forum attracts over 40 leading companies 
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The MBA Career Forum is the largest recruitment 
event of the year at IESE and, according to the latest fig-
ures, one of the largest in Europe. With the participation 
of companies such as Citi, McKinsey, Vodafone, Barclays 
Capital, Delta Partners, Banco Santander and Syngenta, 
as many as 40 percent of IESE MBAs find a job via the 
forum. 

According to Alejandro Herrera, director of IESE’s 
Career Services, the event was once again a resound-
ing success. “Though companies in general are taking a 
slightly more conservative approach, many of our stu-

EMBRACING 
THE FUTURE 
As the recession bites across 
the globe, MBAs need to be 
more proactive than ever in 
their job search. 
The school’s MBA Career 
Forum, one of the largest of 
its kind in Europe, is an ideal 
opportunity for IESE MBAs 
to jumpstart their future.
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A B C OF IESE CAREER 
SERVICES

• Helps students improve their interviewing skills through mock   
 interviews
• Teaches students effective career management strategies

who added, “IESE’s MBA students are an extremely valu-
able talent pool. Their broad professional experience and 
international backgrounds are particularly appealing to 
our company.” 

Delta Partners was also at the forum to recruit both 
full-time employees among second-year MBAs and fi rst-
year interns. According to Rachael Jennings, of the 
company’s recruiting team, “Delta Partners’ integrated 
business model, industry specialization and focus on 
emerging markets have provided tremendous opportu-
nities for growth and expansion. We are confi dent that 

dents are already going through the second round of in-
terviews,” he said.

TOP CALIBER TALENT

l
The participating companies said the forum off ers a  
number of attractive features.  As Isabel Markwitz of 

Syngenta said, “IESE is one of the leading business schools 
in Europe and the format of the Career Forum allows us to 
screen as many students as possible in just one day.” 

Markwitz’s opinions were echoed by Anne Hiede-
mann, a member of McKinsey & Co.’s recruiting team, 
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IESE can bring our company the talent needed to build on 
our successful history.”

Company presentations were organized to allow stu-
dents to fi nd out about opportunities in a diverse range of 
sectors. Second-year MBAs attended face-to-face meetings 
and interviews with recruiters, while first-year students 
sought summer internship opportunities. 

Throughout the year, IESE’s Career Services team orga-
nizes a series of similar events to help students keep track of 
the latest opportunities in their chosen fi eld. These services 
are particularly valuable during times of recession, when  
opportunities on the ground are scarcer. 

“Graduates need to adjust to the new environment. 
They need to be more proactive than ever,” said Herrera. 
“The Career Services team is determined to give students 
all the support they need. We are teaching them eff ective 
career management strategies, while also helping them 
improve their networking skills and identify good career 
opportunities.” In the latest MBA rankings published by 
The Economist, which IESE topped, the publication cited as 
one of the school’s major competitive advantages its abil-
ity to fi nd internship positions and jobs for its students and 

graduates across an extremely broad range of sectors and 
industries. For example, recruiting fi rms and organiza-
tions spanned from the International Committee of the 
Red Cross to Amazon. This is thanks to the highly proactive 
sales campaigns conducted by the Career Services team.

 “There is less of a need among schools located in the 
world’s most important business hubs, such as London and 
New York, to attract the top recruiters; they usually come di-
rectly to you, which is usually why there is a much narrower 
representation of sectors and industries at these schools,” 
said Herrera. 

“By contrast, here at IESE we are mindful of the fact that 
we need to go that little bit further in order to attract the top 
recruiters, and have therefore been much more proactive 
than most schools.”

The representation of a wide range of sectors at the 
MBA Career Forum is also a refl ection of the broad inter-
ests of IESE’s faculty and the strong general management 
focus of the school’s MBA program. “We are convinced 
of the need to attract a broad range of sectors far beyond 
the two dominant recruiting industries, banking and con-
sulting,” said Herrera. 
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PARTICIPATING COMPANIES
Accenture • Arthur D. Little, A.T. Kearney • Bain & 
Company • Booz & Company • The Boston Consulting 
Group • Deutsche Post DHL Inhouse Consulting • 
Ernst & Young • EuroPraxis Consulting • everis • 
Oliver Wyman • Roland Berger Strategy Consultants 
• Siemens Management Consulting • Bank of 
America and Merrill Lynch • Banco Sabadell • BBVA • 
Deutsche Bank • European Bank for Reconstruction 
& Development • The Financial Services Authority 
• HSBC International Management • J.P. Morgan, 
Morgan Stanley • Nomura International • Abbott 
• Amazon • Bertelsmann • Celsa Group TM • EDP 
Renováveis • Guardian Industries Corp. • Johnson 
& Johnson • Medtronic • Novartis Pharma • Roche • 
Royal Dutch Shell • SC Johnson • Unibail Rodamco • 
International Committee of the Red Cross - ICRC

SPONSORS
Banco Santander • Barclays Capital • Citi • Delta 
Partners • McKinsey&Company • Syngenta • Vodafone


