


A global initiative, GEW included activities in 80
countries on six continents. IESE’s Center for Family-
Owned Business and Entrepreneurship (CEFIE) co-
ordinated the 200 GEW activities that took place in
Spain, placing the country fifth in terms of number of
events organized (for more infomation visit www.iese.
edu/CEFIE).

A GLOBAL MOVEMENT
@®_ GEWaimsatinspiringafuture generation of entre-
@ preneurs who have the potential to create innova-
tive and sustainable firms and make a positive impact
on their communities.

Events organized in connection with the initiative
ranged from large-scale competitions to small networ-
king gatherings such as the series of breakfast meetings
atIESE.
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P EOUPLE

IESE CELEBRATES FEMALE
ENTREPRENURIAL SPIRIT IN CHINA

As part of IESE’s mission
to bolster entrepreneurial
activity around the globe,
Prof. Nuria Chinchilla
moderated a special event
in Madrid in September
honoring three out-
standing female Chinese
entrepreneurs.

Zhang Hao, Sue Yuehuan
and Shi Qingqi are at

the vanguard of the new
generation of female busi-
ness leaders in China, and
the subject of a new book.
They run three leading
companies and are an
inspiration to countless
Chinese women.

All three women are
members of an asso-
ciation of female entre-
preneurs headed by Shi
Qinggqi herself. Their
fascinating stories, along
with those of 15 other
women, were researched
by author Julia Pérez-
Cerezo (AMP ‘97). Her aim
was to open the eyes of
the West to the growing
role of Chinese female
business leaders, whose
examples of determina-
tion, inner strength and
desire to succeed against
all odds remain little
known outside of Asia.

PASSION: DRIVING ENTREPRENEURSHIP

@_ Santiago Peribafiez was another entrepreneur
@ participatinginthe breakfast talks. Hereturned to
hishome country of Spain from France to focus on de-
veloping franchise networks. Despite achieving some
success with hisventures, in particular with afranchise
network of self-service laundrettes, Peribaifiez real-
ized that his company was missing one crucial ingre-
dient: passion.

Hisresponse was toradically change hisline of busi-
ness and dedicate himself to something that both in-
terested him and offered real possibilities of success:
selling wine.

After conducting an in-depth study of the sector,
Peribafiez realized that what the wine marketin Spain
lacked above all was an upmarket retailer that, while
staying true to traditional Spanish tastes, offered a se-
lect range of quality wines. In 2003, the first Vinus &
Brindis store opened in Barcelona.

CHAMPIONING ONLINE RETAIL
@_ “For some years now anything and everything has
@ been available on the Internet: flights, services,
books, music, etc. However, in the fashion industry
there has been a certain reluctance to explore the re-
tail opportunities the web provides,” said Lucas Carné
(MBA ‘99), founding partner of Privalia, during his-
breakfast talk with MBA students.

The most difficult challenge he and the company’s
co-founder, Manuel Villanueva, faced was trying to
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IN THE FASHION INDUSTRY
THERE HAS BEEN A
CERTAIN RELUCTANCE

TO EXPLORE THE RETAIL
OPPORTUNITIES THE WEB
PROVIDES.

convince the leading fashion brands that online retail-
ing couldin fact be profitable. Through their sheer per-
severance, leading brands were finally able to see that
a company such as Privalia represented a great oppor-
tunity for them not only to clear their stocks but also
to significantly reduce their operational costs, Carné
said during his talk.

VENTUREPRENEURSHIP: THE NEW GENERATION

@_ “My passions, my youth and my ambition helped
@® make me the entrepreneur that I am,” said Chris-
topher Pommering, founder of Active CP during the
fourth breakfast meeting.
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GROWTH ENTREPRENEURS
INEUROPE

Prior to the Global Entrepreneurship Week,

IESE's campus in Barcelona played host to the
European Entrepreneurs Summit Roundtable.

The annual forum is organized by Europe’s 500, a
European non-profit membership and networking
organization for successful entrepreneurs
dedicated to promoting entrepreneurship and
growth in Europe.

It represents more than 3,000 entrepreneurs in
Europe who have featured in the Top 500 Growth
Entrepreneurs in Europe list.

This year’s event, which took place on November
5, featured addresses by IESE’s Dean Jordi
Canals; Prof. Juan Roure, co-founder of Europe’s
500; Martin Schoeller, president of Europe’s
500; Juan Laso, CEO of T-Solar and president of
the Association of Solar Industries, Spain; and
Antonella Mei-Pochtler, senior vice-president
of the Boston Consulting Group, Austria. Mei-
Pochtler delivered the presentation “The Female
Economy: How to Capture Your Share of the
World’s Largest, Fastest Growing Market.”

Wlobal
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Pommering achieved his first success as an entre-
preneur more than a decade ago with his first project:
the creation of Autoscout24, aleading European online
marketplace for cars.

“The success I achieved with Autoscout24 made me
think that I was capable of just about anything, but I
soon encountered difficulties when I attempted to cre-
ate Boats24 on my own,” said Pommering, who views
this failure as a usefullesson, from which he was able to
draw upon when he founded Active CP, a venture capi-
talfund,in2002. “Cars, boats and now venture capital
have been the main passions that have driven my pro-
fessional career,” he said.

Pommering has now chosen to dedicate himself to
venturepreneurship, which, he explained, means focus-
ing on supporting new entrepreneurs.

ALIFELONG DREAM
@®_ David Tomds has always wanted to be an entre-
@ preneur. His ambition finallyled him to give up his
profession as an agrarian engineer to dedicate him-
self to online advertising. Thus was born Cyberclick,
a business group specialized in attracting new online
customers for their clients.

The group includes Alberto Cabezas-Castellanos’
company, Clacktion, which specializes in contextual
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advertising (a form of targeted advertising for adverti-
sements appearing on websites or other media).

Both Tomas and Cabezas-Castellanos shared their
experiences at the Global Entrepreneurship Week
breakfast series. Among the issues discussed was the
day-to-day running of the company. Cyberclick bases
itsmodel around the objective of offering its clients the
simplest solutions to address their marketing needs. A
prime example of this is the company’s creation of dif-
ferent microsites to promote a product or improve a cli-
ent’s positioning on search engines such as Google.

According to Tomdas and Cabezas-Castellanos,
the entrepreneur’s path is never easy, which is why it
is essential to be surrounded by a strong team, prefer-
ably made up of people that are highly specialized in
their respective fields and share common goals. They
also highlighted the importance of understanding and
knowing your target audience, because it is they who
will ultimately decide whether your company succeeds
or fails.

In addition to IESE, other co-sponsors of GEW in
Spain were ACC10 of the Department of Innovation,
Universities and Companies of the Region of Catalonia,
Fomento del Trabajo Nacional, Ernst & Young, Barce-
lona Activa, MadridEmprende, Fundacién Banesto and
Fundacién Madri+d.
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