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grams at the highest level for U.S. executives living and 
working in diff erent countries.

The center will offer high-level training to U.S. execu-
tives and, as New York is a world capital, will benefit 
the entire IESE community, which will grow as a global 
school. The new center will also offer support to IESE 
alumni with interests in the United States.

THE INTERNATIONAL 
AND SOCIAL DIMENSION 

l
The human dimension of companies, the ethical 
side of business, management based on an inte-

grated view of the company and the capacity to produce 
new ideas and develop a global profile – these are the 
principles on which IESE was founded and it is in this 
spirit that it is establishing itself in the United States. 
“We are an international school, and we teach from an 
international point of view, unlike U.S. schools which 
focus on American business,” said Jordi Canals, the 
dean of IESE. “We are convinced that our ‘American 
adventure’ will help to build the IESE we all want, more 
humane businesses and, ultimately, a better society.”

The involvement of alumni will help promote this 
sense of community in North America and give sub-
stance to IESE’s American dream. To this end, IESE 
will soon launch a campaign directed at alumni born 
or residing in the United States to thank them for their 
support and remind them that they can play a key role 
in this adventure. 

“WE ARE CONVINCED 
THAT OUR AMERICAN 
ADVENTURE WILL 
HELP TO BUILD THE 
IESE WE ALL WANT, 
MORE HUMANE 
BUSINESSES AND, 
ULTIMATELY, A BETTER 
SOCIETY.”


