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ony is focusing on
developing strong
synergies between
all of the company’s
products, which in-
clude content-such
as movies and video
games — as well as
electronics, said Sir Howard String-
er, CEO of Sony. Sir Howard was the
special invited speaker at WSJ View-
points Executive Breakfast Series, co-
sponsored by IESE Business School
and BCG, in November.

In an interview held in New York
with WSJ’s Alan Murray, Stringer
discussed how Sony plans to reach
more consumers around the globe
byramping up device connectionand
digital content.
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“The theory of having content is
that I don’t have to negotiate with
anybody,” he said, noting that Sony
will have 350 million connected de-
vices by the end of next year.

“What the public around the
world really wants is movies, tele-
vision, video games and music,
and we have all four of those lined
up. Once all those devices are con-
nected and seamlessly, as good as
iTunes is, the Sony Entertainment
Network will deliver content glob-
ally in a way that no other company
can,” he said.

Discussing Sony’s key challenges,
he said that it faces losses of more
than $1 billion in the current fiscal
year, due to restructuring costs,
natural disasters and hacking.
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We havetofinda
way to compete
against Apple

that has two new
products a year,
when we have 50.”

Italsofaces formidable competi-
tionfrom Apple, he said. One of the
differences between the two com-
panies is the number of products
they have to market.

“We have to find a way to compete
against Apple that has two new prod-
ucts ayear, whenwe have 50.”

Because Sony’s activities are so di-
verse, the company is currently per-
ceived differently around the globe,
he said. “In India, we’re a content
company. In Russia, they think we’re
an electronics company.”

Sir Howard also discussed the
fundamental changes ahead for
television, an area where many
companies are investing significant
amounts of R&D. As a result of the
push toinnovate, a new type of tele-
vision set will emerge, but it will
take time for the general population
to make a widespread transition to
the new format, he said.

He also affirmed that he is not
planning to step down from his post
at Sonyany time soon: “I'mup for this
fight,” he said.
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